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Psychological and Physiological Effects of Fragrance via Olfactory Perception

Shinichiro HAZE

Abstract

Lore of the effects of perfume materials has been handed down over thousands of years. It has been evident
from recent studies that certain aromas really have psychological and physiological effects on our mood states and
bodily functions. These effects of aromas are useful in performing the health and beauty care from the perspective
of body-mind unity.
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